
General Information
Media Studies is a contemporary academic course that integrates theoretical and 
practical approaches to the media through a blend of coursework and exam assess-
ment. Throughout the course you will develop a key understanding of critical media 
debates and issues by analysing a range of media texts and forms from global and 
historical media.  The course looks at the dynamic and changing relationships be-
tween media forms, products, representations, industries and audiences. You will 
develop transferable skills in critical thinking, analysis and creative media production 
that are valued highly by universities and employers. Throughout the course you will 
study nine different media forms comprising of; television, film, radio, newspapers, 
magazines, advertising and marketing, online and social media, video games and 
music videos. Overall, the Media Studies course will enhance your enjoyment, appre-
ciation and critical understanding of the media and its role in our lives both past and 
present, and your skills in producing your own media texts.

Course Content
Media Products: 30% of total A Level
• In section A, you will analyse how media language constructs representations, 

interpret how media industries employ these representations and how these 
representations reflect wider academic ideas and arguments. We will analyse a 
range of texts from moving image media, print media and online media intend-
ed for different audiences.

• In section B, you will analyse and evaluate your media coursework products in 
relation theoretical concepts.

Media in a Digital Age: 40% of total A Level
• In section A, you will comment on the way in which the media forms of radio, 

film and magazine have changed from pre-1970 to present day.
• In section B, you will analyse the media forms of video games and music videos 

and how these forms are changing as digital technology evolves, presenting 
new opportunities and challenges for audiences and regulators.

• In section C, you will analyse the long form television drama and how new nar-
rative structures are creating new experiences for audiences and how industries 
are using this new form to reach audiences. Our study will include analysis of a 
non-English language product and a contemporary media product.

Making Media: 30% of total A Level
• You will create a promotional cross-media production that includes three linked 

media products in response to a brief set by OCR which will always comprise of 
moving image, print and online media.
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Entry requirements
Students should have at least a grade C or grade 4 in GCSE English. GCSE Media 
Studies is not required however if it has been taken we would expect a grade C 
or above. Students should also meet the general college entry requirements for 
Advanced Level study.
In this subject, particular skills and aptitudes will be required, many of which will 
be demonstrated by students’ GCSE profiles.
Entry requirements might be changed in light of curriculum reform.

How it is taught
Media Studies involves a blend of teacher-led introductions to key concepts and 
theories, student-led research and analytical activities, extended writing and 
practical productions using industry-standard software. 30% of the course centres 
on coursework with written examination accounting for the remaining 70%. There 
may be occasional study days outside of college.

Examination details
In this two-year A-Level student assessment takes place through two 
examinations (70%) and the submission of coursework (30%) at the end of the 
second year of study.

Media Products Written Examination – 1 hour 45 minutes (including  
10 minutes viewing time) – 30% of qualification 

Media in a digital age Written Examination – 2 hours – 40% of qualification

Making media Non-Exam Assessment (coursework) –  
30% of qualification

Useful / common subject combinations
Media Studies combines well with a wide range of other subjects. There are 
potential links with Film Studies, Art and Design, English Language, English 
Literature, Sociology, Psychology, and Politics, but Media Studies can also provide 
a refreshing balance to a programme of other subjects.
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Careers / HE information
There is a wide choice of media-related courses in Higher 
Education, ranging from practical to theoretical, special-
ist to general. Many students from QE have progressed 
to undergraduate media courses; while those studying 
other subjects in Higher Education have found the skills 
they have developed in research, analysis, presentation 
and extended writing particularly useful. 
To progress to future employment in the media, you will 
need to be able to show evidence of your creativity and 
technical ability, so it is important to develop a portfolio 
or showreel, as well as seeking practical work experience. 

Other relevant information
Students need to have a strong interest in learning about 
the media; its influence and role in society and culture, 
the institutions controlling and regulating them and the 
way in which they represent the world, and the role of 
audiences. Students need to be creative and imaginative, 
be able to work independently, to think analytically and 
to write in an advanced academic style. 


