


The Fedex logo, in the centre, contains an arrow pointing in the direction in which we read, i.e. front left to 
right. Can you see it? Psychologically, we assume anything in that direction is ‘in the future’, which is why the 
Arabic version has the arrow pointing in the opposite direction, as their language is read right to left. The 
original logo has an incline from left to right, in this orientation we assume that is going ‘uphill’, equally if the 
line was falling from left to right we would think it was declining.

Logos, developmental thinking.

The development of the Coca Cola 
brand goes back over 150 years. 
The evolution of the ‘swoosh’ or 
‘wave’ emerged from typographical 
design developments. When 
use on the can, in an upright 
orientation, it reminds us of 
the original Coca Cola bottle 
shape, especially when stacked 
together on the supermarket shelf. 
Consolidating the brand identity 
through ‘self referencing’.

The original Apple logo, left, was a complex line illustration depicting Isaac Newton sitting under an apple 
tree with the fruit of knowledge about to fall and administer ‘that moment’ of scientific revelation. The 
‘spectrum’ Apple was meant to denote the broad range of applications that the computer could be used for, 
numerous other computer manufacturers also chose to work with this idea. The ‘Chrystal’ logo represented 
the transparency, and clarity of the emerging operating system. As the brand moved ‘upmarket’ it stripped 
away all non essential details and opted for a classic, minimalist look in black or white.
Steve Jobs said the ‘bite’ is essential to make it an apple. There is a theory that the ‘leaf’ shape fits perfectly 
into the ‘bite’ shape. It doesn’t.

On the next few pages we are going to show you some varients of well known brands, word-marks and logos. 
Without researching we would loike you to try and identify the correct one in each set. We will then pose 
some questions about each branding image. We will list some answers at the end, although you may have 
your opinions on the ‘why’ questions coming up!

Mini Quiz!














